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Helping healthcare
organizations unlock
their digital potential.

Optimize your digital experience for
evolving patient journeys.
As a digital experience agency with deep technical and creative expertise,
Geonetric provides hospitals, health systems, and medical groups digital
experience strategy, digital transformation consulting, user experience
consulting and creative digital services optimized for the unique needs of
the healthcare industry. We have own popular healthcare-specific content
management system, VitalSite, and create compelling experiences on
Sitecore, Drupal and other digital experience platforms.
We hope you enjoy our session “Rebrand, Redesign and Reimagine Your
Hospital’s Digital Experience” during Modern Healthcare’s Strategic
Marketing Conference. After the conference, give our team a call and
let’s talk about your upcoming digital initiatives!

hello@geonetric.com
| 855.848.7407
| www.geonetric.com
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Andrea Joyner

Product Strategy Director
andrea.joyner@geonetric.com

AGENDA
THURSDAY, NOVEMBER 11, 2021

9:00–9:05 AM CT

Opening Comments from the Publisher
Fawn Lopez, Publisher, Modern Healthcare and Vice President, Crain Communications, Inc.

9:05–9:30 AM CT

Opening Keynote
How Walgreens is Flexing its Digital Muscle for Broader Convenience
The pandemic forced Walgreens to rethink its e-commerce and marketing strategy. Covid-19 has been
a “wake-up” call as the brand quickly moved to mobilize its social media and digital teams to inform
and educate consumers.This session will focus on how Walgreen’s retail network is adapting to
new consumer expectations by investing in omni-channel and digital solutions to realize their mission
of broader convenience.
SPEAKER
Patrick McLean, Senior Vice President and Chief Marketing Officer, Walgreens

9:30–10:30 AM CT

Rebrand, Redesign and Reimagine Your Hospital’s Digital Experience
Montage Health is dedicated to keeping the community of Monterey County, California, healthy.
Although the organization changed its name in 2016 to represent its “montage” of services, it has been
serving the community for nine decades. The organization’s flagship hospital, Community Hospital,
became synonymous with the entire system, even as it grew. Learn how Montage Health reaffirmed its
presence in the community after its name change and reimagined its digital presence by consolidating
multiple websites, putting users first and bringing the new brand to life on the web.
Join this session to learn how to:
n

Assess gaps in user experiences on your website to identify opportunities to improve

n

Apply user behavior data to chart a course for a redesign, especially for organizations that have
grown through acquisition or undergone a rebrand

n

Use proven tactics for pitching ideas to internal stakeholders and securing buy-in for changing
the digital experience

n

Take user research and use it to create system-focused information architecture, robust location
strategy, as well as user-focused design and content

MODERATOR
Andrea Joyner, Director of Product Strategy, Geonetric
PANELIST
Mary Barker, Chief Communication Officer, Montage Health
SPONSORED BY:
Digital with care.
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THE TRUSTED
CHOICE
Getting over a major medical crisis isn’t easy,
but a trusted provider can help ease the
burden. At Encompass Health, we create
rehabilitation programs that are specifically
designed for each patient’s needs, using
advanced technology and innovative
treatments to maximize recovery. It’s why
so many people and their caregivers choose
us. And why we are the trusted choice of a
growing number of medical professionals.

encompasshealth.com

10:30–11:30 AM CT

How Multi-location Businesses Can Increase Reviews and Improve Star Ratings
Reviews are the new word of mouth. Consumers in every industry seek out patient testimonials and
reviews as they research products, services and new practices. Do your reviews reflect a typical patient
experience with your brand? If not, it’s time to optimize your review request program. With more
reviews, you can boost your average star rating, increase your chances of showing up in online search
results and find the patients that are looking for you.
Join us as we delve into the specifics of a review request program that works, tips to increase
review counts and why reviews are so critical for online search results. In this session, you’ll learn:
n

How to optimize your review request program (or get started!)

n

Best practices on how to ask for reviews

n

Tips to increase your average star rating (hint: it all starts with a great patient experience!)

SPEAKERS
Megan McGown, Chief Development Officer, Great Plains Health
Bryan Oram, Associate Vice President of Strategic Healthcare, Podium
SPONSORED BY:
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11:30 AM–12:30 PM CT

New Healthcare Marketing Solutions for a Post-Pandemic World
As healthcare moves into a new phase, new challenges will arise. Hospitals and healthcare systems are
facing an increase in competition, along with shortages in the workforce, and must adapt to new ways
of communicating with patients. This session will identify the marketing trends and new healthcare
models to drive change in how consumer decisions are made. This session will also address marketing
strategies, tactics and innovations to help hospitals and health systems create stronger brands, more
engaging content, innovative strategies and better outcomes.
MODERATOR
Steve Eck, Senior Content Strategist, Modern Healthcare
PANELISTS
Skip Hidlay, Chief Communications and Marketing Officer, The Ohio State University,
Wexner Medical Center
Johnny Smith, Jr., Vice President of Marketing Services, Encompass Health
SPONSORED BY:

12:30–1:00 PM CT

Closing Keynote
How COVID-19 Changed Zoom
For Zoom, 2020 was a year of awareness, growth and change—including in the healthcare space. It was
a year of validation for the then nine-year-old tech company, and a year of adapting to the constantly
changing requirements across the globe. This presentation will take a quick look back at 2020, what
lessons were learned and what to expect in the future.
Key takeaways include:
n

Zoom’s pre-pandemic healthcare business and how it changed

n

Factors that helped Zoom in healthcare thrive during the pandemic

n

Dealing with a huge uptake in customer and end user volume

n

Patient engagement with telehealth and collaboration across the healthcare ecosystem

n

Focusing on convenience and flexibility, with or without reimbursement

n

Zoom’s mission to “deliver happiness” with a true unified communications strategy

n

Looking ahead to the future at Zoom

SPEAKER
Heidi West, Head of Healthcare, Zoom
1:00–1:05 PM CT

Closing Comments from the Publisher
Fawn Lopez, Publisher, Modern Healthcare and Vice President, Crain Communications, Inc.
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THURSDAY, MAY 16, 2019
SPEAKERS
OPENING KEYNOTE

MARY BARKER

PATRICK MCLEAN
Senior Vice President and Chief
Marketing Officer, Walgreens

Chief Communication Officer, Montage Health

Patrick McLean is senior vice
president, chief marketing officer
for Walgreen Co., based in Deerfield,
Illinois. He is responsible for the
vision, strategic direction and
performance of all Walgreens
marketing activities, including
marketing collaboration, design
and execution of the iconic Walgreens brand, development of the
customer value proposition, customer targeting, marketplace
brand positioning and execution of marketing plans. Previously,
Patrick served as executive vice president and chief marketing
officer at TD Bank, where he held the role of senior vice president,
head of brand and product marketing before becoming chief
marketing officer.
CLOSING KEYNOTE
HEIDI WEST
Head of Healthcare, Zoom
Heidi West serves as the head of
healthcare at Zoom. Prior to joining
Zoom, Heidi excelled in sales,
consulting and leadership roles
within numerous organizations,
including Cisco, Booz Allen, Citrix
and Nutanix. During her more than
25-year career, Heidi has invested
in, and actualized, these specific
skills and requirements necessary to build and develop successful
healthcare specific organizations. Her experience spans across
technology software, hardware, consulting and data, allowing a
uniquely comprehensive understanding of how technology, clinical
and business come together to improve communications
throughout healthcare. This perspective has allowed Heidi to build
successful teams focused on industry-specific strategy and
execution. Heidi invests greatly in the development and growth of
women in tech. She champions STE(A)M events, speaks to schools
and organizations about roles in information technology (IT) and
often serves as a mentor and advocate.
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Mary Barker believes in small victories, soft landings
and second chances. Her takeaways from a
40-plus-year career and a 60-plus-year life include: A
long stint as a sports reporter (she has Muhammed Ali’s autograph!)
and 20 years as chief communication officer at Montage Health.
She has twin daughters she adopted at 11 months old, who are now
courageous, resourceful women. Mary was also part of a Colorado
state volleyball championship, but don’t ask her what year.
STEVE ECK
Senior Content Strategist, Modern Healthcare
Steve Eck comes to Modern Healthcare with over
17 years of experience in producing cutting-edge,
strategic conferences and events targeted towards the
senior-level executive. He is well-versed in the healthcare industry and
has been recognized throughout his career for being a visionary
production leader leveraging in-depth knowledge of the marketplace
with a focus on operational efficiency and customer satisfaction.
Steve focuses on curriculum and content development for all planned
conferences and events.
SKIP HIDLAY
Chief Communications and Marketing Officer,
The Ohio State University, Wexner Medical Center
Skip Hidlay became chief communications and
marketing officer for the Ohio State Wexner Medical
Center, the Arthur G. James Cancer Hospital and
Richard J. Solove Research Institute and the seven health science
colleges in November 2020. A brand marketing and communications
strategist, Skip has more than 20 years of experience as an executive
leader in health care and the media. His areas of expertise include
digital content marketing, data analysis, public relations and
workforce engagement. Most recently, Skip was senior vice president
and chief communications and marketing officer for University of
Chicago Medicine, a position he held since 2016. He oversaw the
team responsible for developing and implementing all internal and
external marketing and communications strategies, including brand
management, digital, service line, public affairs and media management.
ANDREA JOYNER
Director of Product Strategy, Geonetric
Andrea Joyner left the market research world for a
chance to help healthcare organizations do more with
digital as the director of product strategy at Geonetric.
She grew up with 11 brothers and sisters, so she honed the art of
negotiation at an early age. An avid runner and marathoner, she is
dedicated and committed to achieving big goals —for herself and
her clients. She’s also a softball mom who knows how to cheer on
teams and ideas.

FAWN LOPEZ

BRYAN ORAM

Publisher, Modern Healthcare and Vice President,
Crain Communications Inc.

Associate Vice President of Strategic Healthcare, Podium

Fawn Lopez is publisher of Modern Healthcare and
vice president of Crain Communications, Inc. As
the industry’s leading source of healthcare business
and policy news, research and information, Modern Healthcare serves
the needs of top healthcare executives by reporting on important
healthcare events and trends, as they happen, through the website,
e-newsletters, mobile app and weekly print magazine, and by hosting
a dozen annual events and conferences across the country. In her role
as publisher, Fawn oversees the editorial, sales, events, marketing,
digital and audience development associates who together power
the Modern Healthcare media brand.
MEGAN MCGOWN
Chief Development Officer, Great Plains Health
Megan McGown is the chief development officer of
Great Plains Health in North Platte, Nebraska. In this
role, she provides administrative leadership and
oversight to strategic planning, business development, marketing
and public relations, outreach, education, telehealth, government
affairs, transfer hotline, communication center and the community
health needs assessment. Megan joined Great Plains Health in 2018
as the director of marketing. While Megan’s tenure in the healthcare
industry is relatively short, she knows the value of online wordof-mouth marketing. Prior to joining Great Plains Health, she spent
15 years in community and economic development, where she served
in various capacities working with communities in Nebraska on
business recruitment, retention and downtown redevelopment.
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Bryan Oram has spent his SaaS career dedicated to
modernizing collaborative experiences for consumers
and employees. The majority of that time has been
spent in the healthcare industry focused on modernizing the patient
journey through creating frictionless, convenient digital communications. He has consulted with the largest health systems in the world
and launched numerous patient communication projects aimed at
increasing patient acquisition, modernizing the patient journey and
improving the continuity of care. In his free time Bryan enjoys time
with his wife and three kids, traveling, camping and doing CrossFit.
JOHNNY SMITH, JR.
Vice President of Marketing Services, Encompass Health
Johnny Smith, Jr. serves as the vice president of
marketing services for Encompass Health, a national
leader in post-acute care services. Encompass Health
operates 144 hospitals and more than 300 home health and hospice
locations in 42 states and Puerto Rico. In his role, Smith leads a team
of marketing, PR, communications, customer research, creative
services, digital marketing and print service professionals. Previously,
he was national senior director of marketing and communications for
Ascension, the largest non-profit health system in the United States.
Prior to his national Ascension role, Smith was system director of
corporate communications for St. Vincent, a 22-hospital system and
one of the largest employers in Indiana. He began his career at
Indiana University Health.
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SPONSORS
Digital with care.

As a digital experience agency with deep technical and creative
expertise, Geonetric provides hospitals, health systems and
medical groups digital experience strategy, digital transformation
consulting, user experience consulting and creative digital
services optimized for the unique needs of the healthcare industry.
We have own popular healthcare-specific content management
system, VitalSite, and create compelling experiences on Sitecore,
Drupal and other digital experience platforms. For more
information visit www.geonetric.com.

Podium is a customer messaging platform that enables companies
with a local presence to conveniently connect with their customers
at critical touchpoints to help them strengthen their business.
By conveniently facilitating millions of customer interactions,
such as driving customer-generated online reviews and providing
improved customer messaging tools, Podium serves more than
55,000 local businesses in the United States, Canada and Australia.

As a national leader in integrated healthcare services, Encompass
Health (NYSE: EHC) offers both facility–based and home–based
patient care through its network of inpatient rehabilitation hospitals,
home health agencies and hospice agencies. With a national
footprint that includes 144 hospitals, 249 home health locations,
and 94 hospice locations in 42 states and Puerto Rico, the company
provides high-quality, cost-effective integrated healthcare.
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